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Consumption in the sharing economy

WHAT SERVICES ARE CONSUMED AND
ON PLATFORMS OF THE SHARING ECONOMY? (%) *
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ACCOMMODATION GOODS TRANSPORTATION

OPPORTUNITIES AND CONCERNS OF THE SHARING ECONOMY

THE KEY OPPORTUNITIES THE KEY CONCERNS

Commitment to the environment
Effective use of resources
Employment and earning opportunities

Unreported employment and tax evasion
Lower degree of safety

Avoiding obligations and responsibilities
Avoiding employer obligations

More diverse selection
Local knowledge
Better availability of products and services

* Food delivery platforms such as Wolt and Foodora have been excluded from this survey

ALL PARTIES INVOLVED CAN, FOR THEIR PART,
COMMIT TO THE RESPONSIBILITY OF THE SHARING ECONOMY

+ Removing a user from
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Feedback given by other
users is significant.

availability of user
feedback, lifestyle)

Is the provider a company
or a private individual?

divesting things,
encountering people)

What is the relationship between
the provider and the platform?

+ Following instructions and rules
» Becoming thoroughly familiar

a platform due to inappropriate
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the local environment into
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Based on a survey conducted during the Jaava project



